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PRESS RELEASE 

Daibochi maintains 3Q21 revenue at RM150.1 
million  
• Steady stream of new commercialisation of sustainable solutions to MNCs 

• CAPEX plan on track with commissioning of second flexographic printer 

Melaka, Malaysia, 22 June 2021 – Flexible packaging manufacturer Daibochi Berhad 

(Daibochi, the Group, 耐慕志, Bloomberg: DPP:MK) saw stable revenue of RM150.1 

million in the third quarter ended 30 April 2021 (3Q21) on resilient demand for flexible 

plastic packaging (FPP) in Malaysia, as well as the Southeast Asia and Oceania markets. 

Of total 3Q21 revenue, contribution from the domestic markets made up RM86.0 million 

or 57.3%, while exports contributed RM64.1 million or 42.7%. 

In comparison, revenue in the corresponding quarter last year stood at RM152.0 million. 

The firm demand for FPP even amidst COVID-19 lockdowns is driven by the region’s 

growing population, in addition to increasing consumer preference for convenient, ready-

to-consume food and beverage (F&B) and fast-moving consumer goods (FMCG). 

However, the Group noted higher raw material prices in line with uptrend in plastic resin 

costs globally, in addition to increased freight charges. 3Q21 operating profit stood at 

RM13.1 million, declining 18.5% from RM16.1 million in the previous year. 

Nonetheless, group net profit was largely maintained at RM10.3 million in 3Q21 versus 

RM10.8 million previously, supported by tax incentives attributed to capital expenditure 

for ongoing capacity and capability expansions. 

In 3Q21, Daibochi commercialized new sustainable FPP solutions for its MNC clients’ 

brands in the Malaysia and Thailand markets. The new commercialisations comprised fully-

recyclable, mono-material polypropylene and polyolefin-based laminated packaging, 

catering to frozen foods, powdered beverage, and food seasoning products. 

 

“We are seeing increased interest in our sustainable FPP solutions among our clients, 

as the sustainability agenda among businesses increases in urgency as sustainability 

targets move closer. With our innovative, fully-recyclable solutions in use by leading 

brands, we seek to play a greater role going forward. 

The safety and health of our people always comes first. In the face of the Covid-19 

pandemic which has affected the community at large and created much volatility to 

the operating landscape, we have continually invested significant resources to 

implement SOPs stipulated by the relevant authorities. We have taken all possible 

measures to safeguard the wellbeing of our employees. It is thanks to the dedication 

of Daibochi’s personnel that we can continue to operate during these challenging 

times. 

Mr. Low Jin Wei (“刘任伟”) 

Executive Director, Daibochi Berhad 
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Daibochi’s operations in Myanmar reported lower sales in 3Q21, due to the uncertain 

socioeconomic and political climate in the country. The Group however retained its 

customer base, while market conditions improved since April 2021 with gradual 

resumption of financial markets and port services. 

For the nine months ended 30 April 2021 (9M21), group revenue amounted to RM468.1 

million, marginally increasing from RM463.5 million previously. 9M21 net profit rose 4.7% 

to RM38.1 million from RM36.4 million previously due to tax incentives for ongoing 

machinery expansion. 

Commenting on prospects, Low Jin Wei added: 

“We are positive on FPP demand remaining resilient and picking up during the gradual 

recovery in economic and social activities, alongside higher vaccination rates regionally. 

With our ongoing business development projects with our MNC and domestic clientele 

across Southeast Asia and Oceania, we are well-positioned to benefit from the growing 

demand. 

“Furthermore, with our focus on supplying the expanding consumer demand in Southeast 

Asia and Oceania, we are confident of meeting greater requirements for FPP going 

forward. We continue to make progress in our capacity expansion to support future 

growth, and commissioned our second flexographic printer which would also enhance our 

production efficiency.” 

 

About Daibochi Berhad (www.daibochi.com) 

 
Daibochi, established in 1972, is a leading end-to-end flexible packaging solutions 
provider for globally-renowned clients in the Food & Beverage (“F&B”) and FMCG sectors. 
Daibochi became a member of the Scientex Group since April 2019. 
 
Daibochi’s scope of services includes printing, extrusion/dry lamination, slitting and 
bagging. The Group’s Melaka plants in Malaysia are equipped with ISO:9001, ISO:14001 
and FSSC:22000 certifications.  
 
Through the years, Daibochi has built a strong MNC-focused clientele which includes 
Nestle, Mondelez International, PepsiCo, and Mars. The Group also exports its products 
overseas, including to South East Asia and Oceania.  
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