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PRESS RELEASE 

Daibochi revenue dips 2.8% to RM601.9 million in 
FY2021 
• Aims to assure domestic brandowners and multinational corporation (MNC) 

customers of ability to provide reliable delivery of flexible plastic packaging 

(FPP) for essential segments  

• Operating profit declines 22.7% to RM52.2 million, but maintains net profit of 

RM47.0 million  

Melaka, Malaysia, 28 September 2021 – Flexible packaging manufacturer Daibochi Berhad 

(Daibochi, the Group, 耐慕志, Bloomberg: DPP:MK) reported a 2.8% dip in group revenue to 

RM601.9 million in the financial year ended 31 July 2021 (FY2021) from RM619.3 million 
previously, as operating profit declined sharply by 22.7% to RM52.2 million from RM67.5 million a 
year ago.  

Nonetheless, FY2021 net profit was maintained at RM47.0 million in FY2021, compared to 
RM47.7 million a year ago.  

Daibochi cautioned of challenging market conditions in the upcoming financial year ending 31 
July 2022 (FY2022), in light of operational restrictions and increased COVID-19 Standard 
Operating Procedure (SOP) compliance costs, resulting in less-than-ideal production efficiencies 
due to process disruption, and higher costs of goods namely raw materials and freight.  

Although 97% of Daibochi’s Malaysia-based employees were deemed fully vaccinated by 
September 2021, the Group plans to further mitigate its operation and business risk to ensure its 
supply chain commitments to customers remains uninterrupted. 

 

At the same time, Daibochi’s Myanmar operations endured continued uncertainty. Despite the 

resumption of financial markets and port services, the on-going political impasse, rising impact 

of COVID-19 exacerbated the devaluation of the Myanmar Kyat, while escalating raw material 

costs exerted further pressure on its operations. The Group continues to monitor the situation 

closely.  

“Although the country is gradually resuming economic activities under the National Recovery 
Plan, the fact remains that the operating landscape for the manufacturing sector remains 
very volatile. We have taken all necessary steps within our control to minimise impact, 
including participating in regular COVID-19 testing and immunisation programmes to 
preserve our most important assets: our people.  

Furthermore, we continue to incur increased expenses in line with COVID-19 compliance, 
and face higher freight costs and volatility in raw material prices. We have largely avoided 
supply chain issues due to our stable and reliable supply of raw materials from Scientex, a 
major purchaser of plastic resins. 

We endeavour to assure our clients in the essential F&B and FMCG sectors of our ability to 
reliably produce and deliver FPP products to facilitate customers’ timely go-to-market. 
Therefore, we are striving very hard to achieve operational stability and resume our growth 
path.” 

Mr. Low Jin Wei (“刘任伟”) 

Executive Director, Daibochi Berhad 
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Daibochi’s revenue for the fourth quarter ended 31 July 2021 (4Q21) declined 14.2% to RM133.7 

million from RM155.8 million previously, resulting from restricted workforce capacity at 60% 

during the implementation of the Full Movement Control Order (FMCO) on 1 June 2021. Overall 

production efficiency was also impaired by disruption in certain production processes due to 

COVID-19 related issues.  

At the same time, the Group also noted lower demand from local customers resulting from their 
factories’ closures and manpower reduction enforced by the regulatory authorities. These 
factors were further exacerbated by increased raw material prices and freight costs, as well as 
incidental COVID-19 related expenses.  

Hence, the Group’s profit before tax dipped 64.7% to RM4.6 million in 4Q21 compared to RM13.1 
million in the previous corresponding quarter. Nonetheless, the recognition of tax incentives led 
to slower reduction of 4Q21 net profit, contracting 20.8% to RM8.9 million versus RM11.2 million 
a year ago.  

Whilst attaining optimal efficiency in operations was the Group’s key immediate priority, Low 
reiterated the Group’s long-term efforts in developing and commercializing sustainable FPP 
solutions jointly with Scientex, to align itself with customers’ Environmental, Social and 
Governance (ESG) goals.  

“To this end, we have commercialised sustainable, fully-recyclable solutions in FY2021, 
particularly mono material polypropylene and polyolefin-based laminates, for the food and 
beverage segments. We are encouraged by the milestones thus far, and trust that it would 
strengthen the Group’s sustainability agenda going forward.” 

Daibochi had, on 13 September 2021, received a notice of unconditional voluntary take-over 
offer (Offer) from Scientex to acquire all the remaining 124.8 million ordinary shares in Daibochi 
representing 38.12% of the total issued shares of Daibochi that it does not already own, for a 
cash offer price of RM2.70 per Offer Share.  

Scientex also offered to acquire all the remaining 26.1 million warrants representing 95.75% of 
the outstanding Warrants that it does not already own, for a cash offer price of RM0.32 per Offer 
Warrant. 

Scientex does not intend to maintain the listing status of Daibochi. On 15 September 2021, the 
Board of Directors of Daibochi announced the appointment of TA Securities Holdings Berhad as 
the Independent Adviser to provide comments, opinions, information and recommendation on 
the Offer to the Directors and the holders of the Offer Securities. 

Barring any unforeseen circumstances and subject to all relevant approvals being obtained, the 
Offer is expected to be completed by the fourth quarter of 2021. 

--- end --- 
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About Daibochi Berhad (www.daibochi.com) 

 
Daibochi, established in 1972, is a leading end-to-end flexible packaging solutions 
provider for globally-renowned clients in the Food & Beverage (“F&B”) and FMCG 
sectors. Daibochi became a member of the Scientex Group since April 2019. 
 
Daibochi’s scope of services includes printing, extrusion/dry lamination, slitting and 
bagging. The Group’s Melaka plants in Malaysia are equipped with ISO:9001, ISO:14001 
and FSSC:22000 certifications.  
 
Through the years, Daibochi has built a strong MNC-focused clientele which includes 
Nestle, Mondelez International, PepsiCo, and Mars. The Group also exports its products 
overseas, including to South East Asia and Oceania.  
 

Issued for and on behalf of DAIBOCHI BERHAD by Aquilas Advisory (M) Sdn Bhd 
 

For media enquiries, please contact: For investor enquiries, please contact: 

 
Ms. Julia Pong 
E: julia@aquilas.com.my 
T: 03-2711 1391 / 012-390 9258 

 
Mr. Tay Tze Yi 
E: tayty@aquilas.com.my 
T: 03-2711 1391 / 016-338 0555 
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